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Agenda

» Dynamic competition in air travel markets

» Evolutionary dynamics and stability in smple games
» Separating (pure) strategies for airports and airlines
» Airports with a mixed strategy

» Implications for competition policy and for dlot alocation
proposas in particular
» Concluding remarks
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Evolutionary dynamics and stability
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Evolutionary dynamics and stability
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Market based slot allocation mechanisms?

» Regulations must teke the current path and stability of the
system into account

» A dot isalicense that is not market-specific.
» Thereis no guarantee that the firm with the highest
willingness to pay for a dot will maximize socia welfare.
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Market based dlot all ocation mechanisms
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Market based slot allocation mechanisms
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Concluding remarks

W. Morrison « Ingtitutions and competitive dynamics in air travel marketss Hamburg, 2005




0 FULL |
LOTS |
31U




